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Modul University Vienna

Initiative by various tourism organizations since 2001

Objectives:
• Increasing the availability of data for measuring the development of 

demand for cultural sites in Europe
• Standardizing the measurement of visitations to cultural sites
• Analyzing the relationship between tourism development and the 

demand for cultural attractions in a region

Several significant challenges:
• Definition of a cultural site/attraction
• How to measure visitations to cultural sites
• Classification of cultural attractions

Visitations to cultural sites
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TourMIS definition ‘Site/cultural attraction’
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Akademie der Bildenden Künste, Gemäldegalerie Albertina Alpengarten - Belvedere Alt-Wiener Schnapsmuseum 

Bezirksmuseum Döbling Botanischer Garten der Universität Wien Burgkapelle Burgtheater Donauturm 

Erzbischöfliches Dom- und Diözesanmuseum Friedhof St. Marx Gloriette Haus der Musik Haus des Meeres 

Heeresgeschichtliches Museum Hermesvilla Historisches Museeum der Stadt Wien (Hauptgebäude) 

Hofburg/Hofsilber und Tafelkammer Hofburg/Kaiserappartements Hofburg/Schatzkammer Hundertwasserhaus 

Jüdisches Museum Kaisergruft (Kapuzinergruft) Kaiserliches Hofmobiliendepot Kunstforum Bank Austria 

Kunsthalle Wien Kunsthaus Wien Kunsthistorisches Museum (Hauptgebäude) Künstlerhaus Leopold Museum (im 

Museumsquartier) Lipizzanermuseum Mozart-Gedenkstätte (Figarohaus) Museen der Stadt Wien Museum für 

Angewandte Kunst Museum für Völkerkunde Museum moderner Kunst Stiftung Ludwig Wien (im 

Museumsquartier) Naturhistorisches Museum Neue Burg Österr. Museum für Volkskunde Österr. Tabakmuseum 

Art Cult Center Österr. Theatermuseum Österreichische Galerie / Belvedere Palais Harrach Pathologisch-

Anatomisches Bundesmuseum Planetarium Prunksaal der Österr. Nationalbibliothek Rathaus (Führungen) 

Riesenrad Römische Ruinen unter dem Hohen Markt Salvador-Dali-Schau Schloß Schönbrunn/Schauräume 

Schmetterlingshaus (im Burggarten) Schönbrunn Palmenhaus Schönbrunn Wagenburg Schönbrunner Tiergarten 

Secession Sigmund-Freud-Museum Spanische Reitschule (Vorführungen + Training) Stephansdom (Dom, 

Katakomben, Turm) Technisches Museum Uhrenmuseum der Stadt Wien Wiener Kriminalmuseum Wiener 

Staatsoper (Führungen) Zoom Kindermuseum (64 Wien)

‘Sites’ in TourMIS are permanently available, spatially 
confined establishments or attractions for visitors that can be 

experienced either by paying an admission or for free. 
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• 19 forms of supply

• Self-assessment by the manager or by the researcher → each site 
needs to be assigned to exactly one of these categories

• 4 types of experiences: 

(1) Entertainment (2) Culture (3) Tradition (4) Landscape and buildings → 
a site may be associated to multiple experiential categories

Classification
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Objectives:
• To shed light on the cost differences existing across cities in 

Europe, collecting publicly available data for a specific set of 
items among those commonly consumed by visitors

• The ultimate goal of the project is not to rank destinations 
according to their costliness, but to gain a deeper insight into 
visitors’ perception of this aspect of their experience in a city

• Transparency → fundamental feature of this initiative!

Challenges:
• What prices to collect?

• Comparability of services and prices

The ECM Shopping Barometer

7



Modul University Vienna

• Guidelines (Manual) – Prices should:
o reflect the final price (i.e., include VAT and any tourists taxes)

o refer to the regular price for individual’s consumption (discounts for groups 
or special categories are not currently being investigated)

o are collected from businesses in the city center

o are collected in the local currency (converted into Euro)

o are collected at a specific time of the year, but refer to a one-year period

• The shopping bundle covers the main service categories required 
by tourists at the destination

The ECM Shopping Barometer cont.
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The ECM Shopping Barometer cont.
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Modul University Vienna GmbH

Am Kahlenberg 1, 1190 Vienna

www.modul.ac.at

Please get in touch with us if you
are interested in these projects! 

Thank you!

Contact:
karl.woeber@modul.ac.at

bozana.zekan@modul.ac.at


