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Value: 
• This report focuses on the association and non-corporate 

international segment and corporate and national 
meetings segments 

• Online database TourMIS to upload your data, trend, and 
benchmark with other cities 

Goals: 
• To monitor and benchmark so as to supply practical and 

actionable information 
• Data about the volume and the economic significance of 

the convention business to city destinations.



Trends & Developments | Meetings Industry

The report not only covers statistics portraying the meetings 
evolution for around 50 European cities but also forms the basis 
for discussing major trends and developments in Europe among 

the member cities. 

Highlights include:

• Number of participants and participant days

• Types of meetings

• Scope of meetings

• Seasonality

• Types of venues

• ICCA theme of the meetings



Key Results and Insights for the 
Meeting Industry



Meeting Statistics | 41 Cities - 2018 

AARHUS BUDAPEST LAUSANNE PARIS 

AMSTERDAM COPENHAGEN LISBON POZNAN

ANTWERP GDANSK LJUBLJANA PRAGUE 

ATHENS GENEVA LONDON SALZBURG

BARCELONA GHENT LUCERNE SAN SEBASTIAN

BERN GIJÓN LUXEMBOURG SEVILLE

BILBAO GIRONA LYON STOCKHOLM

BOLZANO GOTHENBURG MALMÖ TALLINN

BORDEAUX GRAZ MONACO TEL AVIV

BRUGES HELSINKI OSLO THE HAGUE 

THESSALONIKI

TURIN

TURKU

UPPSALA

VALENCIA

VIENNA

VILNIUS 

ZAGREB

ZARAGOZA

ZÜRICH





Meetings Statistics 2018 | Key Facts & Figures  
Sample 2018: 41 cities 

• Number of meetings: 56,679

• Participants: 6,202, 718 

• Participants days: 14,148, 793 

• Total meetings collected:  
>260,000

Corporate: 24 cities 
Non-corporate: 27 cities 



Detailed Facts & Figures Per Segment 

Figure 2. Non-Corporate Segment: National vs International Focus

Figure 3. Type of Venue (Meetings %) (Non-Corporate)

Figure 5. Durance of meeting number of meetings (% of total) 

Figure 4. Seasonality by number of meetings (% of total) / scope  

CorporateNon-Corporate



Trends Analysis | 2017 – 2018 



Highlights Trends Analysis 2016-2017 
10

Figure 6. Size of meetings 2016 and 2017 (% of total) 

Figure 7. Number of meetings by type of venue 2016 and 2017 (% of total) Figure 9. Number of meetings by type of venue 2016 and 2017 (% of total) 

Figure 8. Size of meetings 2016 and 2017 (% of total) 

Non-Corporate Corporate



Benchmark Analysis 

Total number of meetings 

Figure 9. Number of meetings by city in total Figure 10. Number of participants by city in total  

Total number of participants



Benchmark Analysis 

Total number of meetings (part 1)  

Figure 9. Number of meetings by city in total Figure 10. Number of participants by city in total  

Total number of participants (part 1)



Non-Corporate – Number of Participants 



Corporate – Number of Participants 



Enter into TourMis



Uploading data 



Doing your own Analysis 
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