NEW INSIGHTS FOR TOURISM

Out of the niche!

Research and actions in Germany to make
the tourism offer more sustainable

Vienna, Sept. 11, 2015
Ulf Sonntag, NIT
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Why my face looks different today ...

NEW INSIGHTS FOR TOURISM
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A short introduction of myself ... N I T

NEW INSIGHTS FOR TOURISM

NEW INSIGHTS FOR TOURISM

Focus of our work:
Market research in tourism demand in Germany and Europe
Sustainable tourism development

Supporting tourism strategy, planning, policy
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Research: The idea to track sustainable tourism demand ... N I T

NEW INSIGHTS FOR TOURISM

Our inspiration: Our guestions:

2012 INTERNATIONAL YEAR OF
SUSTAINABLE ENERGY
FOR ALL

* Reiseanalyse 2015; figures for “totally agree” and “agree”;
Basis: German-speaking population in Germany 14+ years
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Policy: The goal to increase sustainable tourism demand ... N I T

»

»

»

»

. Federal Ministry for the
The to_urlsm sec_tor offers enormogs * Environment, Nature Conservation,
potential for environmental and climate Building and Nuclear Safety

protection.

At the same time it depends on an intact
nature and the environment.

Aim to put environmental sustainability
and climate protection on the industry's
agenda and promote it.

Discuss with suppliers and tourism
associations on ways to expand the

© Bundesregierung/ Sandra Steins

sustainable travel option Secretary of State

Jochen Flasbarth
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Use research to help policy and to talk to the industry N I T

NEW INSIGHTS FOR TOURISM

* Federal Ministry for the
&9 Environment, Nature Conservation,

Building and Nuclear Safety

2014
Need for information to start The right tool and the
the discussion with the right competences to
Industry and to convince support the ministry
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Objectives of our study ...

»

»

»

»

»

»

»

What is associated with “sustainable
tourism”™?

Which terminology is most widely
understood?

How many travel/would like to travel in a
(more) sustainable way?

Who is travelling?
How are they travelling?
Characteristics/Obstacles?

Responsibilities?
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Abschlussbericht zu dem Forschungsvorhaben:
Nachfrage fur Nachhaltigen Tourismus

im Rahmen der Reiseanalyse

www.bmub.bund.de/N51279/



http://www.bmub.bund.de/N51279/

Sustainable tourism demand in Germany:
Many want it, few do it!

ﬂ’ Federal Ministry for the
Environment, Nature Conservation,
Building and Nuclear Safety

Sustainability was
the most important
decision criterion for
this trip

Looking for a eco-
friendly and socially
O acceptable holiday

experience

19 million

Source: Reiseanalyse 2014
in www.bmub.bund.de/N51279/
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Characteristics of sustainable travel ... N I T

»

>

>

»

»

* Federal Ministry for the
“®> | Environment, Nature Conservation,
Building and Nuclear Safety

Huge interest for sustainable holidays

All socio-demographic segments m

They want:

regional food/drinks, eco-friendly accommodation,
specialist tour-operator, relevant information,
respect the locals

They do not want:
Cut down in long-haul or plane travel

1/3 would pay more for a sustainable $

engagement of the tour-operator

Source: Reiseanalyse 2014
in www.bmub.bund.de/N51279/
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Opportunities for (more) sustainable holidays:

NEW INSIGHTS FOR TOURISM

@ Federal Ministry for the
Environment, Nature Conservation,
Building and Nuclear Safety

| would like my holiday trips to be sustainable.

It would be helpful for me, if ...

95%
49%
43%
32%
20%
... this would not ... my holiday ... | could ... the offer for ... iIf my travel
include needs are still access more these holidays companion
additional cost fulfilled information would be bigger would also like it

Source: Reiseanalyse 2014
in www.bmub.bund.de/N51279/
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Who is responsible to make holidays more sustainable? N I T

NEW INSIGHTS FOR TOURISM

@ Federal Ministry for the
Environment, Nature Conservation,
Building and Nuclear Safety

m Responsibility total ® First responsibility

65%
57%

40%

23%
Tourism Polic
Industry y
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Tourists
themselves

Source: Reiseanalyse 2014
in www.bmub.bund.de/N51279/
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Conclusions by the policy to start talking with the industry N I T

* Federal Ministry for the
£ Environment, Nature Conservation,
Building and Nuclear Safety

» There is a substantial demand for
sustainable tourism in Germany

» The offer for sustainable tourism in
Germany is not sufficient ...

» ... existing products are often not
found/recognised by the traveller

Source: Reiseanalyse 2014
in www.bmub.bund.de/N51279/
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Expert workshop, 18 February 2015

»

»

»

>

»

Presentation of research findings
Learning about the ministry’s goals
Consensus about policy’s conclusions

Common goal for more tourism products
and more/better information about
existing products

Critical issues:

» Price perception

» Complexity of products

» Transparency/Criteria/Certification
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Federal Ministry for the
Environment, Nature Conservation,
Building and Nuclear Safety
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Some of the participants ...

$ Fed M ry for the
Env m t e Con
Bui ar Saf
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Auszeichnung
umwelt- und klimafreundlich Reisen

@gwm tripadvisor
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Plan to keep up the dialogue ... N I T

NEW INSIGHTS FOR TOURISM

$ Federal Ministry for the
4D Environment, Nature Conservation,

Building and Nuclear Safety

Next meeting 12 November 2015 about:
Transparency/Certification etc.
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Sources:

———y

Abschlussbericht zu dem Forschungsvorhaben:
Nachfrage fur Nachhaltigen Tourismus
im Rahmen der Reiseanalyse

Federal Ministry for the

* Environment, Nature Conservation,
Building and Nuclear Safety

www.bmub.bund.de/N51279/
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http://www.fur.de/ra/public
ations-and-press/german-
holiday-travel-2025/
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Contact Detalls:
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Ulf Sonntag

Leiter Marktforschung
Prokurist

Institut fir Tourismus- und
Baderforschung in Nordeuropa GmbH

Fleethorn 23
D-24103 Kiel

Tel.: 04316665670
Fax: 043166656710

ulf.sonntag@nit-kiel.de
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