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Goals: | N THE EUROPEAN
e To know more about how and what Meetings Statistics are ' | CITIES MARKETING

compiled in cities

MEETINGS STATISTICS REPORT

* To collect data about the volume and the economic \ gth OFFICIAL EDITION
significance of the convention business to city destinations ._ 2017 - 2018
on corporate and non-corporate business segments

e To supply practical and actionable information on your city
meetings

* To monitor and benchmark your convention business with
other European destinations
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The European Cities Marketing FuRopEANcis RKETING
MEETINGS STATISTICS
Report 2017 WEWF Tl

What is the value for you? THE EUROPEAN

) CITIES MARKETING

* This report focuses on: | MEETINGS STATISTICS REPORT
association and non-corporate international segment '

corporate and national meetings segments o 8" OFFICIAL EDITION

2017 - 2018

* Online database TourMIS to upload your data, to perform trend
analysis, and benchmark with other cities
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Definitions

Non-corporate meeting:

* Non-corporate meetings are events without commercial aims.

* These meetings take place outside the organiser’s own facilities.
* We have excluded trade-fairs and other exhibitions.

Corporate meetings:

* Corporate meetings have commercial/promotional purposes and held by a private company or
group

* The meeting takes place outside the company's or group's office.

Scope:

if more than 20% of the participants is not located in the country of the meeting it is categqrised as

international, others are then national. I "(“M""l
(AT
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What do we collect? CITIES MARKETING

MEETINGS STATISTICS REPORT

e Number of participants (more than 10 participants)

* Participant days

* Types of meetings (corporate, non-corporate)

* Scope of meetings (national, international)

e Seasonality

¢ Types of venues (hotel, congress centers, universities, others)
* |CCA theme of the meetings
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Key Results and Insights for the
Meeting Industry
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Meetings Statistics 2017 | Key Facts & Figures

Sample 2017: 50 cities

o * Number of meetings: 56,006
77777777777 - + Participants: 8,071,485
* Participants days: 18,943,767

1111111111
222222

* Total meetings collected: 210,281
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Non-Corporate
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Figure 2. Non-Corporate Segment: National vs International Focus
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Figure 3. Type of Venue (Meetings %) (Non-Corporate)
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Detailed Facts & Figures Per Segment
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Figure 5. Durance of meeting number of meetings (% of total)
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Trends Analysis | 2016 — 2017

Developments 2016/17 Non-Corporate Corporate Total
Meetings 3% 2% 3%
Participants 4% 2% 3%
Participant days 7% 17% 10%

Number of cities (sample size) 27 24 27




T X T 0 0 N W U NN D NN
Highlights Trends Analysis 2016-2017

60%

="  Non-Corporate Corporate

50% 45% 44%

40%
40%
30% 30%
22% 19%20%
20% 20%
7%

10% 6% 4% 4% 10% 8% 8%

c = 1% 1% 2% 1% 1% 1% 0% 0%
0% 0% -_— e — — R

40s=199 200=499 500<=099 1000<=4999  >=5000 40¢-199  200<-499  500<=999 1000<=4999  >=5000

60%

W2016 =2017 W2016 m2017
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Figure 7. Number of meetings by type of venue 2016 and 2017 (% of total) Figure 9. Number of meetings by type of venue 2016 and 2017 (% of total)
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Benchmark analysis
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Figure 9. Number of meetings by cities for both segments part 1
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Benchmark analysis

Non-Corporate Segment
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Figure 10. Number of meetings by cities for non-corporate segment Figure 11. Number of participants by cities for non-corporate segment
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Upload your data in TourMIS

T TourMIS b4 | =+
&« (& Q‘ 0] www.tourmis.info/cgi-bin/ftmintro.pl b ﬁ Q Search N 6D
== Austrian National f EUROPEAN [
Tourist Office L AEe.  TRAVEL ——
www.tourmis.info B, COMMISSION &

—

General Information [+ Meetings, incentives, conferences and exhibitions (MICE)
European Countries [+ User: Lidij
Cities [+

Excel Templates: Vers.1 - Vers.2 - Vers.2 - Vers.4 [ Manual ]
Austria [+
My TourMIS [#] Amsterdam (AMS) Corporate Events Non-Corporate Events
Data entry |E| Year National|International| National|International Unspecified|Total
» Main indicators 2013
» Shopping Barometer 2014 1487 2187 398 411 4483 ®
b 2015 2308 (44%) 1894 (44%)|512 (44%) 316 (dd%) 5030 ®
¥ Consumer confidence index 2016 2748 (45%) 1721 (45%)|355 (45%) 378 (45%) 5202 @
» Attractions and sights 2017 2095 (45%)| 1881 (45%)|400 (45%) 234 (45%) 4610/ (%)
¥ Belgium and Vlaanderen 2018

» Luxembourg
¥ Data import StatCube

Upload: |addto w|/ 2018 w No file selected.

Completeness of data (best possible estimate) in %

Logout

Corporate events - national participants %% | Save all |
Corporate events - international participants %% | e tmaaies |
Non-corporate events - national participants %

| Return |
Non-corporate events - international participants %
Mote:

EUROPEAN CITIES MARKETING
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Retrieve tables and benchmark your city!

T TourMIs x ‘ +

&« c © @ www.tourmis.info/cgi-bin/tmintro.pl e % | Q search I o =

=== Aystrian_ National P EUROPEAN
== Tourist Office f8w. ITRAVEL
www.tourmis.info COMMISSION

TBAR I RAEETIES

—_—
—
General Information [#]  Meetings industry
European Countries E Individual or all Cities
Cities =] Period Time series
¥ Latest trends | Meetings, days, and participants | | Meetings, days, and participants |
} Nights and arrivals Seaszonality (meetings per maonth) | | Seasonality (meetings per month) |
* Annual data Seaszonality (meeatings per day of week) | | Seasonality (meetings per day) |
» Monthly data - - - -
Size of meetings | | Size of meetings |

¥ Other indicators
¥ Availability & definitions
¥ Attractions and sights

Size of meetings vs type of venue

Duration of meetings Duration of meetings |

|
||

Type of venue | | Type of venue |
||

¥ Shopping Barometer

» Webanalytics Theme of mesting Theme of meeting |

¥ Eurocity visitor survey

» Meetings industry Benchmark analysis

Austria li‘ | Mestings, days. and participants |

My TourMIS [#]

Data entry ¥ Destination | Al Cities v

Logout Method (1) (@ unweighted () estimated (extrapolation based on the number of meeting venues)

Include Meetings with | 1 v| - | 6 v| days and | 10 v| - | max v| pax

Values (%) Mational and international Corporate and non-corporate [ All
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Thank you for your
attention!

Any gquestions?
lidija.lalicic@modul.ac.at

Karl Wober & Lidija Lalicic —_—
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