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BUSINESS INTELLIGENCE
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FUNCTIONAL PROJECT STUDY

2009

= Review of existing statistical information

= Compilation of the information needs from all
stakeholders involved in tourism in the city of Madrid

= List of indicators proposed
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DEVELOPMENT CONTROL PANEL
2010 SIT

= Official statistics INE (National Statistic Institution) Hotel
Occupancy Survey: travelers, overnight hotel occupancy ...

= Official statistics from IET (Tourism Studies Institution): arrivals,
spending, travel motivation ...

» Hotel key indicators provided by STR Global

= Official Statistics from the Madrid City Council, mainly those
statistic from Tourist Information offices

= AENA (Airports National Institution): Barajas Airport statistics
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2011 - 12 SITTA& SART

= ADVANCED TOURIST - TELEMATIC INDICATORS
SYSTEM (SITTA): Credit Card spending, esmadrid.com
analythics, social networks buzz trends...

- ANALYSIS AND TOURISM REPORTING SYSTEM
(SART): that will allow us to:

= Advanced exploration of the compilated
information

= Reporting and distribution of reports
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OFERTA CIME
Benchrmarking
BEMCHMARKIMG MACIOMAL

Seleccione periodo de grafico:
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Yisian global

Seleccione periodo de grafico:

Fecha desde 4 Ene 2011
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TOOL FOR TOURISM STAKEHOLDERS

2012 - 13 €SMADRID.pro Platform

= Inside the future profesional platform esMADRID.pro, designed
to offer to Madrid Visitors & Convention Bureau Partners tools
to optimize commercialization of the City of Madrid

KNOWLEDGE
APPLIED = The tourism sector of the City of Madrid will be provided with
BY high quality market and segments data

PRIV ATE = Quantitative data will be improved by private sector
qualitative data
SECTOR

= Agreement with a university in Madrid to develop the system
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TOURISM ACTIVITY
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