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figures for each market

- Measuring and comparing the average length of stay

- Measuring and comparing seasonality in European destinations



Capacity view and data entry

General Information [#] Tourism in Europe > Nights & arrivals

Tourism in Europe E|
F Latest Trends

F Performance last 10 years

v Availability » Monthly data » Annual data

b Nights & arrivals » Availability and definitions {Data Input Timetable)

k Attractions & sights » Enter/edit latest available figures

City tourism [#] » Enter/edit annual and/or monthly bednights or arrivals
Tourism in Austria [+] » Enter/edit annual capacities and occupancy rates
Mediterranean & Middle Edﬂ b Define MS Excel interface

I mimnd
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» Data entry



Capacity view and data entry

Year #eg(t:;:glrir;?r?]i?g:n # Bedspaces b?d?gglzé # BEd: Slt:bﬁsﬁ:lnrznmtt;dation # Bednights q“;:ﬂii:r?:: ©
occupancy calculated

1985 | | [

1988 | | |

1987 | | | ﬂa:'.lgr-grs

1988 | | |

1988 | | [

1990 | | [

1991 | | [

1992 | 3569 | 603469 | 169.1

1993 | 3574 | 628719 | 175.3

1994 | 3601 | 607401 | 168.7

1995 | 3622 | 619568 | 171.1

1996 | 3648 | 628477 | 172.3

1997 | 3602 | 631392 | 175.3

1998 | 3574 | 621586 | 173.9 27,885,596 12.5

1999 | 3573 | 614618 | 172.0 28,300,819 12.8

2000 | 3563 | 608048 | 170.9 28,506,646 13.2

2001 | 3550 | 605544 | 170.6 28,522,991 13.1

2002 | 3585 | 611083 | 170.5 29,071,943 13.2

2003 | 3450 | 606208 | 173.7 29,018,507 13.3

2004 | 3538 | 442424 | 125.0 28,494,396 17.9

2005 | 3449 | 413026 | 119.8 28,380,693 19.1

2006 | 3488 | 379119 | 108.7 29,372,011 21.5

2007 | 3521 | 373081 | 106.0 29,845,356 22.2

2008 | 3551 | 368000 | 103.6 29,971,839 22.6

2009 | 3528 | 363760 | 103.1 29,250,381 22.3

2010 | 3556 | 359897 | 101.2 30,298,026 23.4

2011 | 3506 | 357745 | 102.0 31,379,844 24.4

2012 | 3575 | 364550 | 102.0 31,020,841 23.6

2013 | | [

Save |



Capacity view and data entry

- | footnote s

Save |

valid from - to Footnotetext valid for

! Number of all paid forms of accommeodation establishments
# Number of bedspaces in all forms of paid accommeodation establishments

1885 - | 1985
El E ¥ number of hatels and similar establishments

Mew footnote 7 ) o )
¥ Mumber of bedspaces in hotels and similar establishments

¥ Annual bed-occupancy in hotels and similar establishments

Until 2003 the statistical institute also counted residential spaces on camp sites
) Mumber of all paid forms of accommodation establishments
1992 El - 2003 E ! Number of bedspaces in all forms of paid accommeodation establishments
@ Delete ) Mumber of hotels and similar establishments
) Number of bedspaces in hotels and similar establishments
) Annual bed-occupancy in hotels and similar establishments
E



Capacity view and data entry

General Information [#] Tourism in Europe >3 Nights & arrivals
Tourism in Europe [=] I
b Availability » Monthly data v Annual data v Data entry

F Latest Trends -

F Performance last 10 years . ﬂa;lts:;ters

k Nights & arrivals » Data input status report

F Attractions B sights » Arrivals or nights of a market in all ETC destinations

City tourism [+ * Arrivals or nights in a ETC destination for various markets

Tourism in Austria [+] b Development of a market in a single ETC destination {(+graph)

Mediterranean & Middle Ea+| » Accommodations, bedspaces and occupancy in all ETC destinations

- M [ TS U U [N U O U N [N | S I N o — o - D
Logout , Arrw_als ._ancl nigk : y
destinations (+r b 1000 % D= O £O. A\
Mational tourism statistics of the European Travel Commission
Information: All forms of accommeodation
E I D t ntr Period: 2011
- a a‘ e y Capacities
Accomm. units Beds Bednights Cccupancy

ETC destinations absolute absolute %0 DY absolute %0 DY (a) (b)
Austria 63.828  1.246.230 1.1 126.002.551 0,9 28,1
Belgium 3.506 357.745 -0.6 31.379.844 2.6 24,4
Cyprus gz4 g7.082 -1.2 14.284.727 3.5 60,2 45,6
Czech Rep. 38.235.088 3.6 0.0
Denmark 44.654.055 25 0.0
Estonia 5.395.392 14,5
Finland 19.990.515 2.9
Germany 394,242,517 3.4
Hungary Z.892 304.087 -2.4 20.615.517 83 0,0 18,8
Lithuaniz 966 4,924,112 12,7
Netherlands 6.967  1.206.252 0,3 B5.368.500 15,7
Norway 28.823.318 i 0.0
Romania 5.003 278.502  -1i0.6 17.914.102 12,2 264 17,9
Slovenia 5.288.055 5.4
Sweden 52.901.186 0,0
(a) = Information of the respective statistical office (in %).

Calculated in % of total bed capacity in 260 days.




Data entry 3.0: personal data import tool

— If your data file is structured in a stable way ..

(fixed structure of columns, variables and codes
used)

If you have data in xIs(x?) or xmi

It might be possible to have your personal data
Import tool

= rustrian National e )
= Tourist Office .mi.!!,:.:..,,.; U
www.tourmis.info =

General Information [=] Dataimport

¥ About TourMIS ¥ls- Belgium, Viaanderen [« |
} Supporters

F Guestbook

} Related links

» Edit user profile

F TourMIS access statistics
k Datz import

\)

\)

Generated between 2013-09-11 (17-09-35) and 2013-09-11 (17-09-35).
(e) BW/MU (http://wwtourmis.info)

Tourism in Europe

City tourism

Tourism in Austria + also your cities in one file

Logout

[#] (] [#]



Ranking of destinations based on latest

available relative figures for each market
Monthly data — latest available figures 2 MORE MARKETS

General Information [#+] Tourism in Europe >> Nights & arrivals

Tourism in Europe [=]
¥ Latest Trends

F Cerformance last 10 vaars

v Availability ¥ Monthly data v Annual data » Data entry

b Nights B arrivals ) Trends based on latest available relative figures

P Attractions B sights Ranking of destinations based on latest available relative figures for each market
City tourism [+] (+graph)

Tourism in Austria [+] P Arrivals or nights of a market in all ETC destinations

b Arrivals or nights in a ETC destination for various markets
O o % = G (B A

Mational tourism statistics of the European Travel Commission
Last available figures 2012 compared to previous year

Mediterranean & Middle Ea+|
Logout

Market (2]
Foreign AT CA CH CHIMNA DE Okl ES FF. IN I Jp NL
ETC destinations 1 Ba L %o B4 Bo %% L B B Ba B B4 L
Austria MNA 3.1 2,6 2,6 12,0 33,9 3.4 -4.3 -2,68 3.2 2,8 -2.,8 23,9 3.
BB D.4 4,7 3.8 12,0 32,59 4,8 -3.2 -2,2 2.9 4.2 0,2 284 24
Belgium MNA 2,6 19,8 i5s 10,6 23,2 -2,2 10,5 -3.,2 4.3 3.0 08 23,5 -1.
BB 2,8 15,6 3.7 8.r 197 -1.8 12,5 -4,6 i, 123 0.8 2023 2+
Bulgaria AT -2.3 -&& 0,1 -8,7 22,2-13,2-1%6 -1,5-14.4 31,7 -B,2 39,6 -8B/
Croatia MA 7.0 5,7 17,2 10,68 64,3 87 -1,8-22,1 -0,1112,6 -6,2 37,1 24,
AR 7.6 6.1 17.7 7.7 53,9 8.7 91-2449 -1,2 7&6,1 -6,8 28,6 21/
Cyprus AT -3,5 224,5 10,8 43,5 68,0 12,1-92.4-23,9 i.1 -2.7 5.0 250,0 -53,°
Czeach Rep. MNA 6,0 7.2 5.6 12,6 12,1 1.2 i,6-17.,9 -5.8 8,5 20,3 -8.
Al 6459 11,7 1395 10,9 11,9 2,6 0,8 -12,0 -4.0 11,3 28,5 -5.
Denmark NG 8.4 23,6 4B 14,6 36,8 5.8 3.5 -7.1 16,3 19,6 9.0 8.
Estonia MNA 6,3 11,1 22,7 14,8 -1,7 12.7 12,2 15,2 10.
Al B.1 -9.,0 22,8 19,9 -10,9 11,1 19,0 5.9 10,
Finland MN& i0,6 18,2 2,1 26,8 12,9 4.7 -59-21,1 6.1 -22,6-10,8 26,2 -0/
Germany MNA 5.8 8.7 07 13,6 18,6 63 12,9 5.6 5.1 144 6,0 152 9.
AR 5.0 7.4 2B 15,6 15,0 6,2 12,0 5,2 8.2 158 4.3 27,0 B.
Hungary MNA 7.8 -3.8 81 43 -0,1 48-149 114 -2.9 20,9 41,0 27/
_ AR 7.2 -11 4.7 7.0 101 T4 -12.10 7.5 -A.9 189.2 =4.9 20

13
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Ranking of destinations based on latest
available relative figures for each market

visit
flanders

-n
-
-
=
[
=
=
=
=)
=

HO SE us T
== (-] mBPerimElm

Fur% AT CA CH CHINA DE DK ES

0
L]
L]
0
0
n-

ETC destinatifeg

Lithuania +25.1 +47 3 0 -G4 4 +25,2 +5,0| #6521 G489 +154 4 Jan-Mar Pr
+18,5 T +0,0 +375 #421|+1248 +5868 587 +210 Jan-Apr A
+138,4 +353 3 +23,8 -10.4 +10,1 +31,2| #2273 <5 5 Jan-Jun A
+16,7| +199 3| +366 +18,6 +20,8 +53| +17 3 +254| #5595 +3086 +621| +107| +125 Jan-Jun |A
+14 7 - -8.7 +1,5 +33,0 -4,5 #2777 Jan-Mar A
#1268 #1102 -210 R +F 7| #2259 #3372 +28 0| -572 +264 +1 6| +31.0 +65| +559 +15 +7 5 Jan-Jul  Es
+11,8 +4 2 #2533 1 S8 #1200 £243 -1.00 111 24 110 #1232 -25 #4587 -5.5 +7 9 Jan-Jun A
+11,5 #121| +172 Ni 08| #2177 +1.3 +10,3| =198 112 +100] #1687 +2 6| +16 4 -05% #1288 Jan-Jun A
Romania +10,8 +22 2 B +5 9 +56| +22 3 -5,1 -8 -27E +Z222|Jan-Mar A
Finland +10,5 +£4 5 i +£5 115 +5 2 +2 4 +5 7 +159,8 -85 +217 Jan-May A
Portugal +10,3 B +159 2 +7 7 +5 2 +20,3 #127| +104 Jan-Apr A
Malta +55 -163 0 #1086 +£9| +39 3 +1,1 +43 4 -2,1 +147 +5 4 +2 9 -0,2 Jan-Jun A
Germany +93 +15,5 4 +52| +162 -48 +183 +3,7 +29 4 +52 +5 2 Jan-&pr A
Ireland Rep +2 9 2 +159,5 -5.3 <74 #1282 Jan-Mar E:
+7 5 -28 9 +144 -359 <13 124 +3,1 +26 6 +05 <5 59 Jan-&pr A
+#5 5 -5,6 9 +3,0 -18,5 +7 4 -4 2 +3,5 +& 7 3 Jan-Feb A
+5,3 +3 3| +523 5 )1 +3 4 +54| +254 +3,8 +5 0 -5,7 #1186 +5 8 +209 +215 +1594 Jan-Jun A
+59 +4 2 +9 2 oo 4 4 +4 +13,0 +£3 -1.2 =218 +9 6 +659 +216 +7 3| +#234 +5 7 4 Jan-Jun  Pr
+5 6 +B8,5 +119,5 -0,7 +7 2 27 137 148 +44 3 -3,2 4 Jan-May A
+53,3 +389( +153 =18 +7 .5 -5,4 =20 91| 218 -3,0 -9.5 =27 #1155 #1100 +345 =11 70 Jan-Apr Pr
Belgium MA, +4 0 50 +198 +135 +17 7 -0,2 04 #1115 +3,3 +5,4 +H#8 +34 +0,3 +20 #1175 +114 +294 -1,2 [ Jan-&pr Pr
MA\J +40 70 +140| +230 «440| <20/ =100/ +30) +30 40| +130 +150 +130/ -20/ 40/ +80 160 Jan-Jun E:
+36 16 +26 +166 +300 -1,2 +15 +98 +34 6,9 +5.0 +3,5 -1,2 +22 +135 +90 +303 -1,8 4 Jan-Apr Pr
+2 4 +£2 7 +25 6 +20,1 +284 +514| -113 +192 +154 -400 Jan-May A
+2 4 +27 5 -382 -1440 #1786 #6572 -117 #8513 -133 +14,8 -39 +255 Jan-Mar A
+1, +4 7 +4£55 -3,0 +21| 205 -255 1685 +14 5§ <03 #1158 Jan-Mar A
+1.4 +1.7 +B82| +134 &9 -35 -5.4 -4.3 -£1 =21 -39 +01 72 178 +3,3 +07 -15 120 Jan-Jun A
+0,3 +07 #1118 +123 21,1 =37 =07 +3.0 +4 0| +455 +3,2 +0 3 +19 +35 +5,0 +1,7| +25 -4.3 +2 4 Jan-Jun A
-0.5 -0.4 +3,5 +0,8 5 -7,g -4.3 +1,7 =18 28,0 -3,8 -5.0 -&,0 +2 9 +3 .3 +#3| +12, -4,5 +3/6 Jan-Jun A
-1.5 +11,5 S 150 -13,9 +08 -1598 =210 0.4 -5.3 <2 2 Jan-Mar A
[1] AT=Arrivals of tourists at fronkiers, &= Arrivals of visitors at frontiers
AG= Arrivals in hotels and similar establishments, A8= Arrivals in all paid forms of accommodation establishments info: Wincent.nij
Ma=Eednights in all paid forms of accommodation establishments, NG= Bednights in hotels and similar establishments Aug 2011

[2] AT = Austria, CA = Canada, CH = Switzerland, CHIMA, = China, DE = Germany, OK = Denmark, ES = Spain, FF = France, I = India, IT = Italy,
JP = Japan, ML = Metherlands, WO = Marway, PL = Paland, SE = Sweden, BU = Bussia, UK = United Kingdom, U5 = United States.




Ranking of destinations based on latest
available relative figures for each market
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General Information [#+] Tourism in Europe >> Nights & arrivals

Tourism in Europe [=]
F Latest Trends

¥ Performance last 10 vears

F Nights B arrivals * Trends based on latest available relative figures
Ranking of destinations based on latest available relative figures for each market

v Availability + Monthly data v Annual data v Data entry

¥ Attractions & sights

City tourism [+] (+graph)
Tourism in Austria [+] » Arrivals or nights of a market in all ETC destinations
Mediterranean & Middle Ed¥] b Arrivals or nights in a ETC destination for various markets
Arrivals and nights {most commonly available definition) of a market in all ETC
Logout 4
gou Aactinatinnc



Ranking of destinations based on latest
available relative figures for each market

Trends based on latest available relative figures 2013

lceland (AV
Slovakia :AA
Serbia (AA
Malta (AT
Meontenegro (AA
Latvia :AA
Croatia (AA
Belgium (AA
Bulgaria }AT
Poland (AA
Hungary (AA
Ireland Rep (AV
United Kingdom (AV
Lithuania (AG
Spain (AA
Germany (AA
Czech Rep. (AA
Slovenia (AA
Estonia (AA
Austria (AA
Flanders + Brussels (A...
Italy (AV

Cyprus (AT

-13% 0% 13% 26% 39%

Arrivals (% p.y.)

B Total foreign
Iceland: Jan-May; Slovakia: Jan-Mar; Serbia: Jan-July Malta: Jan-Jun; Montenegro: Jan-Apr; Latvia: Jan-Mar; Croatia: Jan-May; Belgium: Jan-Mar; Bulgaria: Jan-Jun; Poland:
Jan-Apr; Hungary: Jan-Apr; Ireland Rep: Jan-Jul; United Kingdom: Jan-Jun; Lithuania: Jan-Mar; Spain: Jan-Jun; Germany: Jan-Apr; Czech Rep.: Jan-Mar; Slovenia: Jan-May;

Estonia: Jan-Jun; Austria: Jan-Jul; Flanders + Brussels: Jan-&pr; Italy: Jan-Mar; Cyprus: Jan-&pr; Arrivals: AT = Arrivals of tourists at frontiers &V = Arrivals of visitors at
frontiers A% = Arrivals in all paid forms of accommodation establishments AG = Arrivals in hotels and similar establishments



Average length of stay

- |n monthly and annual data section
- ‘In a destination for various markets’
- ‘Of a market in all destinations’

- ‘Development of average length of stay for a
market in an ETC destination + GRAPH’



Average length of stay

= C A [ www.tourmis.info/cg-bin/tmintro.pl
== Austrian National il 1 M
Tourist Office (EEE?““" !!!! l.’
www. tourmis.info “Eom
General Information [#] Tourism in Europe > Nights & arrivals
T i inE L
ourism in turope = v Availability » Maonthly data » Annual data » Data entry
FLatest Trends
FPerformance last 10 vears
b Mights & arrivals v Trends based on latest available relative figures
b Attractions & sights , Ranking of destinations based on latest available relative figures for each market
City tourism [#] (+graph}
Tourism in Austria [+] v Arrivals or nights of 2 market in all ETC destinations

v Arrivals or nights in a ETC destination for various markets

arrivals and nights {most commonly awvailable definition) of a market in all ETC
destinations

Development of a market in a single ETC destination (+graph)
tssessing seasonality
Benchmark seasons by arrivals or nights and markets

Seasons farrvals ar nioht<'in 4 FTC destination for various markets

Mediterranean & Middle Eq+|
Logout

-

average length of stay in a ETC destination for various markets
#average length of stay of a market in all ETC destinations

Development of the average length of stay of a market in a ETC destination
(+graph)

- w v w w w

-

In addition to the annual tourism statistics, many tourism boards are collecting data and
exchanging information also during the vear,

The latest available figures are maintained by market research experts of the various
national tourist offices. In this initiative members are asked to enter their data and
estimates when the information becomes available in their country. Due to the different
methodologies and definitions, howewver, the comparability and reliability of the data is
limited.



Average length of stay

Tourism in Europe >> Nights & arrivals

k

- T v v

-

* T T T W ¥ ¥w ¥

Availability v Monthly data v Annual data v Data entry

Data input status report

Arrivals or nights of a market in all ETC destinations

Arrivals or nights in a ETC destination for various markets

Development of 2 market in a single ETC destination (+graph)
Accommodations, bedspaces and occupancy in all ETC destinations

Arrivals and nights (most commonly available definition) of a market in all ETC
destinations {+map)

Arrivals- or bednights- benchmarks for a ETC destination

Development of arrivals- or bednights- benchmarks for a destination (+graph)
All markets versus all ETC destinations showing bednights or arrivals

Market volumes and shares of selected destinations (+graph)

Development of 2 market in all ETC destinations

Average length of stay in a ETC destination for various markets

Average length of stay of a market in all ETC destinations

Development of the average length of stay of a market in a ETC destination (+graph)

Destination | Belgium |E|

Information

®' Al accommeodation establishments
! Hetels and similar establishments

Year 2012 [ =]

visit
flanders



Average length of stay

L w00 W% == O 0. A

L

. . — A wisit
Mational tourism statistics of the Eurcpean Travel Commission flanders

Destination: Belgium
Infermation: All accommodation establishments
Period: 2012

This table shows the trend in a selected pericd compared to the same peried in the previous year(s]}

Arrivals Bednights Average length of stay

2012 2011 % p.y. 2012 2011 %5 poy. 2012 2011 % p.y.

Austria 43,530 40,8597 74 98,711 50,910 8.6 2.2 2,2 1,1
Eelgium 6,136,448 6,123,995 0,2 14,564,793 14,655,977 -0,6 24 24 -0,8
Besniz and Herzegovina 1.612 2,048 -21,2 2.430 5,193 -22.,8 2.2 2.3 -14.7
Bulgaria 16,554 16,221 2,1 35.288 35.785 -1.4 2,1 2,2 -3.4
Croatia 2,444 5,787 24,4 16,726 14,384 16,3 2.0 2,1 -6,3
Cyprus 8.614 6,797 28,7 20,360 15.788 30,2 204 2,3 2.8
Czech Rep. 33,009 31.268 3,2 73460 70373 & 2.2 2,2 -0.8
Dienmark 52,983 62,073 1,5 124,226 123,655 0,5 2,0 2.0 -1,0
Estonia 7.650 7.041 8,6 14,006 12,450 12,1 1.8 1.8 3.2
Finland 38.018 36,663 3.7 74,252 73.064 1,7 2.0 2,0 -1,9
France 1.,187.345 1,211,281 -2,0 2,258,382 2.301.498 -1.9 1,9 1.9 0,1
Georgia 2,332 Z.261 4.0 0,187 4,697 104 2.2 2,1 6.2
Germany 803,045 838,287 -4,2 1,909,085 2.,027.052 -5.8 2.4 24 -1,7
Gresce 26,825 31.851 -15,8 59.697 659,084 -13,6 2.2 2,2 2,68
Hungary 32.161 30,643 3,0 76.263 67 .498 13,0 24 2,2 7.7
Iceland S5.796 6,021 -3,7 14,220 14,488 -1,8 2,0 24 2.0
Ireland Rep 48,169 44,072 9.3 105.625 87.6653 20,5 2,2 2.0 10,2
Italy 271,849 278,508 -2.5 552,960 555,628 -0,5 2,0 2,0 2,1
Latvia 10,506 10,104 4.0 19.013 17.3228 5.7 1.8 1,7 5,3
Liechtenstein S44 1.270 -33,5 1,638 2,036 -353.4 1,9 2,0 -2,.8
Lithuania 15.566 15,425 0,9 20,001 23,022 c e 1,9 1,9 24
Luxembeourg S3.214 93,685 -0,5 158,222 203,259 -2.5 2,1 2,2 -2,0
Macedeaniz 1.554 1.585% -2.2 3,555 3.541 0,4 2.3 2,2 2,7
Malta 6,095 6.2456 -2.4 13,358 13,5336 -1,0 2,2 2,2 1.4
Monaco 1,346 1.068 26,0 2,532 2,035 25,2 1,9 1,9 -0,7
Mantenegro 1.405 1,047 3242 3.642 2422 504 2,6 2.3 12,1
Metherlands 1,886,459 1,920,002 -1,7 4,732,470 5.081.035 -6,9 2,9 2,68 -3,2
MNorway 359,456 28,463 2,7 83.157 78,252 5,3 2,1 2,0 3.3
Paoland 87.062 87733 -0.8 250,284 272,693 -8.2 2,9 3,1 -7.3
Portugal 40,792 39,065 44 120,481 84,060 53,2 2.2 2,2 48,7
Romania 35,784 41,235 -3,9 95.851 107,076 -10,5 2.4 2,8 -6,8
Russia 102,224 85,942 13,7 203,281 175,352 124 2.0 2,0 -0,3

i i czee az0 1360 1400s 57 25 24 so NN
Serbia S.451 6.269 -13.0 13,692 14,994 -8.7 2.5 2.4 5.0



Average length of stay

Tourism in Europe >> Nights & arrivals
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Availability v Monthly data v Annual data v Data entry

Data input status report

Arrivals or nights of a market in all ETC destinations

Arrivals or nights in a ETC destination for various markets

Development of 3 market in a single ETC destination {(+graph)
Accommodations, bedspaces and occupancy in all ETC destinations

Arrivals and nights (most commonly available definition) of a market in all ETC
destinations (+map)

Arrivals- or bednights- benchmarks for a ETC destination

Development of arrivals- or bednights- benchmarks for a destination (+graph)
All markets versus all ETC destinations showing bednights or arrivals

Market volumes and shares of selected destinations (+graph)

Development of 2 market in all ETC destinations

Average length of stay in a ETC destination for various markets

Average length of stay of @ market in all ETC destinations

Development of the average length of stay of a market in a ETC destination (+graph)

Market Germany |E|

Information

®' all accommodation establishments
“ Hetels and similar establishments

Year 2012 [ =]

visit
flanders



Average length of stay

T 3

& 1w % == :0 [0, & visit
Matienal teurism statistics of the Europzan Travel Cemmissien flanders
Market: Germany

Infermation: All accommeodation establishments
Period: 2012

This table shows the trend in a selected peried compared to the same period in the previous year(s)

Arrivals Bednights Awverage length of stay

2012 2011 % p.y. 2012 2011 % p.y. 2012 2011 % p.y.
Lustria 11,411,557 10.923.388 4.4 49,606,383 47,388.245 47 43 43 0,3
Belgium 802.045 838,287 -4.2 1.909.065 2.027.032 -5.,8 2.4 2.4 -1,7
Cyprus 157.828 1,221,920 7.8
Czech Rep. 1.418.161 1,286,976 2.2 4,594,328 4,578,245 0.4 3.2 3.3 -1.9
Dienmark 12,495,906 13.010.069 -4.0
Estonia 218,698
Finland S541.264
Flanders + Brussels 698,233 1,700,229 2.4
Germany 122,327,821 119,067,800 2,7 338.432.264 330.395.540 2.4 2.8 2.8 -0.3
Hungary S70.147 542,333 o1 2,146,431 2.082.681 3.1 2.8 2.8 -2,0
Lithuaniz 144,975 128,930 124 374,225 356,978 4.8 2.6 2.8 -56,8
Malta 1,244,654 1.150.937 8.1
Metherlands 2,977,300 10.759.400 3.6
Morway 1,486,223 1,569,449 -3.32
Poland 1,224,852 1.141.632 7.3 4,337.643 4,002,350 8.4 3.5 3.3 1.0
Ramania 206,932 459,617 2.2
Serbia S50.896 48,159 5.7 103.325 96.8735 6,7 2.0 2.0 0.9
Slovakia 125,897 132431 1,8 443,663 462,503 -4,1 3.3 2.3 -5,
Slowvenia 238,352 218,894 8,9 592,648 546,696 7.1 2.5 2.0 -1.,6

Table: ETC-112

Generated between and 2013-05-05 [16-35-38].
(] Gw/MU [htep:/Seeweve taurmis.infa)



Average length of stay

Tourism in Europe >> Nights & arrivals
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Availability ¥ Monthly data b Annual data v Data entry

Data input status report

Arrivals or nights of a market in all ETC destinations

Arrivals or nights in a ETC destination for various markets

Development of a market in a single ETC destination (+graph)
Accommodations, bedspaces and occupancy in all ETC destinations

Arrivals and nights (most commonly available definition) of a market in all ETC
destinations (+map)

Arrivals- or bednights- benchmarks for a ETC destination

Development of arrivals- or bednights- benchmarks for a destination (+graph)
All markets versus all ETC destinations showing bednights or arrivals

Market volumes and shares of selected destinations (+graph)

Development of a market in all ETC destinations

Average length of stay in a ETC destination for various markets

Average length of stay of a market in all ETC destinations

Development of the average lenagth of stay of a market in a ETC destination (+araph)

Destination Germany
Available information

All collective (paid) forms of accommaodation

Market Total domestic |E|
Period 1993 [+ ] - | 2012 [+ ]

visit
flanders



Average length of stay

All collective (paid) forms of

acconumodation

Germany 19933 - 2012 Total domestic
4.0

3.6

3.2

2.8 \“\_

2.4

1993 1995 1997 1999 201 2003 2005 2007 2009  20mM
1994 199  19%8 2000 2002 2004 2006 2008 2010 2012

B Average length of stay
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Average length of stay

Tourism in Europe >> Nights & arrivals

v Availability v Monthly data v Annual data v Data entry

» Trends based on latest available relative figures

Ranking of destinations based on latest available relative figures for each market
(+graph)

v Arrivals or nights of a market in all ETC destinations

v Arrivals or nights in a ETC destination for various markets

Arrivals and nights (most commonly available definition) of 2 market in all ETC
destinations

Development of a market in a single ETC destination {+araph)

Assessing seasonality

Benchmark seasons by arrivals or nights and markets

Seasons (arrivals or nights) in a ETC destination for various markets

Average length of stay in a ETC destination for various markets

Average length of stay of a market in all ETC destinations

Development of the average length of stay of a market in 2 ETC destination (+graph)

* T T T ¥ T W

In addition to the annual tourism statistics, many tourism boards are collecting data and
exchanging information also during the year.

The latest available figures are maintained by market research experts of the various
national tourist offices. In this initiative members are asked to enter their data and estimates
when the information becomes available in their country. Due to the different methodologies
and definitions, however, the comparability and reliability of the data is limited.



Measuring and comparing seasonality in

European destinations

Tourism in Europe >=> Nights & arrivals

v Availability » Monthly data v Annual data » Data entry

 rF v

Trends based on latest available relative figures

Ranking of destinations based on latest available relative figures fi
(+graph)

Arrivals or nights of a market in all ETC destinations
Arrivals or nights in a ETC destination for vario arkets

e definition) of a market in all ETC

ach market

Arrivals and nights (most commonly awvai
destinations

Development of a market in
Assessing seasonality

ingle ETC destination {+graph)

Benchmark seasons by arrivals or nights and markets
Seasons (armivals or nights) in a ETC destination for various marke

Gini coefficient
=coefficient for seasonality

Compose your own period
and benchmark A MARKET IN
ALL DESTINATIONS

Compose your own period
and benchmark ALL
MARKETS IN A DESTINATION




Measuring and comparing seasonality in
European destinations
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Assessing seasonality

wisit
Destination: Antwerp flanders

Information: Bednights in all paid forms of accommodation establishments
Market: Total foreign

Period: 2011
absolute in % All Cities in %
January 70.839 5.8 4.8 I — H
e e o o Gini0 = best seasonality
March 24,026 7.6 6,3 — 1
April 103.420 8.4 7.9 perfeCt equallty
May 120.508 9.8 9.3 Gini 1 = bad seasonality
June 114,753 9.3 10,0
July 116.194 5.4 12,5 = maximal inequality
August 116.112 9.4 12,6
September 107.216 8.7 10,6
October 117.013 9.5 8.7
November 97.158 7.9 6.1
December 95.814 7.9 5.9
Gini 0,050 0,194
Amplitude of seasonality Similarity between Antwerp

# Cities Gini # Cities Variance

1 Brussels 0,064 1 Brussels 0,016

2 Geneva 0,087 2 Amsterdam 0,024

3 Antwerp 0,090 3 Madrid 0,024

4 Stuttgart 0,101 4 Stuttgart 0,025

5 Leuwven 0,106 5 Hamburg 0,025

6 Zurich 0.108 & Zurich 0,028

7 Amsterdam 0,114 7 Paris 0,028

8 Madrid 0.116 2 Leuven 0,029

9 Hamburg 0,125 S Berlin 0,033

10 Paris 0,127 10 Barcelona 0,026

000

71 Dubrovnik 0,569 71 Split 0,291
72 Split 0,608




Measuring and comparing seasonality in
European destinations

* Benchmark seasons by arrivals or nights and markets

¥ Seasons {arrivals or nights) in a ETC destination for various markets

» Average length of stay in a ETC destination for various markets
¥ Average length of stay of a market in all ETC destinations

{+graph)

Market | Total foreign and domestic ||

Information

(") Arrivals of visitors at frontiers

(7 Arrivals of tourists at frontiers

(7 Arrivals in all paid forms of accommeodation establishments
(") Arrivals in hotels and similar establishments
") Bednights in all paid forms of accommodation establishments
“ Badnights in hotels and similar establishments

(") Arrivals (preferred definition)

i@ Bednights {preferred definition)

Period |2010(|~| January |[+|- 2011|=| December

Development of the average length of stay of a market in a ETC destination

1000

Markeat: Total foreign and domestic

% = 8

.
g A
City tourism statistics compiled by European Cities Tourism

Information: Bednights {preferred definition)

Pariod: January 2010 - December 2011

visit
flanders

This table shows the trend in a selected period compared to the same period in the previous

Jan 2010 - Dec 2011

Jan 2009 - Dec 2010

Cities (1) absolute Rank absolute Rank L
Aachen NA 1.710.070 53 1.661.367 59 2.t
Amsterdam NG 19.472.500 9 18.285.900 = =
Antwearp MNA 3.252.062 33 2.977.001 33 =PV
Barcelona NG 29.576.607 5 26.864.,559 3 10,1
Eelgrade NGS 2,464,613 43

Bergen NG 2.764.963 37

Berlin NA 43.167.759 2 39.686.047 2 g8.f
Bilbao NG 2.667.740 39 2.386.532 42 11.¢
Bratislava NA 2.923.602 37 2.717.185 38 7.t
Bregenz NA 610.269 (=11 595.812 (=1=] 2.4
Bruges NA 3.239.425 34 2.943.766 34 i10.(
Brussals NA 11.527.971 17 10.753.564 16 i
Budapest NA 12.203.906 14 11.275.7350 15 8.2
Copenhagen NAS 11.674.997 1a 10.481.811 18 11,
Cordoba NA 2.344.167 45 2.161.3235 A4 8.
Dijon NG 1.494.061 a7 1.809.968 33 -17.:

Mracdan

M A&

T 24dn 9272

21

s 254 521

21

T 1



Measuring and comparing seasonality in

European destinations

Assessing seasonality

v ¥ v v v

(+graph)

Destination | Belgium

Benchmark seasons by arrivals or nights and markets

Seasons (arrivals or nights) in a ETC destination for various markets
Average length of stay in a ETC destination for wvarious markets

Average length of stay of a market in all ETC destinations

Development of the average length of stay of a market in a ETC destination

[~]

visit
flanders
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MNational tourism statistics of the European Travel Commission

Destination: Belgium

Information: Bednights in all paid forms of accommodation establishments
Period: January 2010 - December 2011

This table shows the trend in a selected period compared to the same period in the previous year(s)

Jan 2010 - Dec 2011 Jan 2009 - Dec 2010
Market absolute (1) (2) absolute (1) (2] +f- B0 PaYs
Austriz 171.662 0.5 0.2 158.616 0.5 0.2 12.0456 2.2
Belgium 28.784.227 46,7 27.927.714 46,9 856.56132 2.1
Bosnia and Herzegovina 8.869 0.0 0.0 7.541 0.0 0.0 1.228 17.6
Bulgaria 59.325 0.2 0.1 564.131 0.2 0.1 5.204 8.1
Croatia 27.549 0.1 0.1 36.866 0.1 0.1 583 1,9
Cyprus 2B8.268 0.1 0.0 24.462 0.1 0.0 2.906 15,0
Czech Rep. 135.917 0.4 0.2 125.454 0.4 0.2 10.4532 2.3
Denmark 225.990 0.7 0.4 230.521 0.7 0.4 9.459 4.1
Estonia 24.4432 0.1 0.0 22.254 0.1 0.0 2.089 9.3
Finland 128.226 0.4 0.2 125.277 0.4 0.2 12.949 11,1
France 4.475.372 13,6 7.2 4.265.424 13,5 7.2 209.948 4.9
Geaorgia 10.557 0.0 0.0 12.528 0.0 0.0 -1.951 -15,7
Germany 4.019.596 12,2 6,5 2.871.717 12,2 6,5 147.879 2.8
Greece 124.242 0.4 0.2 147.459 0.5 0.2 -13.217 -9.0
Hungary 125.548 0.4 0.2 117.627 0.4 0.2 7.921 6.7
Iceland 29.024 0.1 0.0 23.908& 0.1 0.0 5.118 21.4

»

m




Final note...

— Thank you for all input efforts

-INPUT = KEY




contact

Vincent Nijs

Visit Flanders

Vincent.nijs@toerismevlaanderen.be @CentNijs

Brussels | Belgium www.toerismeviaanderen.be/figures




