


Pacific Asia Travel Association (PATA) 
 

MISSION: To build and sustain a responsible Asia Pacific visitor economy  

Engaging since 1951 | Not-for-Profit | Public + Private  
Integrating the travel value chain in 105 economies 



Massive expansion ahead for emerging markets 
Expanding middle classes drive both travel and air cargo flows  
Serving this demand will require a big expansion of investment 

Global middle income class in 2009 and prediction for 2030
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PATA Core Activities 
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Sustainability and CSR 





Visitor Economy 
New Metrics for the Next Generation 



Visa Facilitation 



mTourism 



Data as a Service (DaaS): member benefit since 1966 
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Travel Intelligence 
Graphic Architecture 

(TIGA) 

2010: Digital 



PATAmPOWER 
Data about the Asia Pacific visitor economy 

 



Visitors 
 International Visitor Arrivals (IVA): No. of Arrivals, % Change Year on Year 
 IVA by Origin Market: Residence, Nationality 
 Average Length of Stay: Days, Nights 
 Purpose of Visit: Leisure, Business, VFR, Convention/Conference, Other  
 Gender: Male, Female, Not Stated 
 Mode of Transport: Total IVA, % by Air 
 Source Markets: Number of outbound departures 
 
Expenditure 
 Visitor expenditure – Total, Average Daily, Average per Visitor 
 Visitor Expenditure by item: Accommodation %, Meal %, Shopping %, Local 

Sightseeing %, Local Transport %, Recreation/Entertainment %, Other %  

Indicators from NTOs 



Indicators from Partners 
Aviation 

 Seat Capacity 
a) Total 
b) Low Cost % 

 Flight Frequency 
a) Total 
b) Low Cost % 

 Air Passenger 
Accommodation 

 Room Supply 
a) Number of Rooms 
b) Development Pipeline 

 Demand 
a) Occupancy % 
b) Average Daily Rate 
c) Revenue Per Available Room 

Digital Indicators 
 ICT Indicators  

a) Households with Internet 
b) Internet users % 
c) Mobile users % 

 Web Usage 
a) Reach % 
b) Minutes Spent on Travel 

 Top 10 travel websites 
 
Sustainability & CSR 

 Good Practice 
 
Forecasts 

 Forecast Arrivals 
 Forecast Arrivals by Origin 
 Forecast Expenditure 



Air Passenger Traffic  



PATAmPOWER 

http://mpower.pata.org�


Project to aggregate, enrich and disseminate  
good practice in Sustainability and Corporate Social 

Responsibility (CSR) in the visitor economy 

GIZ will support PATA with a grant on behalf of 
the German Federal Ministry for Economic 

Cooperation and Development BMZ 

Sustainability & CSR 



PATA Foundation: Sapa, Viet Nam 

• http://www.youtube.com/watch?v=RSSPiHC4
Ovc 
 
 

http://www.youtube.com/watch?v=RSSPiHC4Ovc�
http://www.youtube.com/watch?v=RSSPiHC4Ovc�


Thank You! 
 

Alex@PATA.org 
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