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The European Travel Commission in a nutshell

“Work, together to build the value of tourism to all the beautiful and diverse
countries of Europe through cooperating in areas of sharing best practices, market
intelligence and promotion’

ETC is an international non profit-making organisation based in Brussels.
ETC is responsible for the promotion of Europe as a tourist destination.

It represents 33 National Tourist Organisations (NTOs) in Europe.

ETC undertakes three basic activities: marketing, research and advocacy.
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All we do Is based on research

“ETIC is an international marketing organisation that promotes Europe as a tourist
destination, provides a range of market intelligence and e-services to its members, and
encourages the sharing of best practices”.

. Market Intelligence Group (MIG): ETC expert group on research, it comprises the
research directors of all 33 NTOs who are ETC members.

. Market Intelligence Committee (MIC): the ‘steering group’ responsible to realise the
MIG research programme. It consists of approximately 10 volunteers of the MIG.

. Executive Unit Research & Development Department: ETC research unit, it provides
research support to ETC members and the Executive Unit. It also provides management
and coordination support to the MIC and MIG.
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A holistic approach to market intelligence
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Multiple issues, single solution
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Focus on the relevant aspects

= Simplify access to market intelligence services delivered to ETC
members through:

The provision of a single entry point to finely tuned data;
The use of meaningful indicators;

Visual interpretation of data;

A user-friendly and highly intuitive interface.

= Improve the timeliness of information delivered through automated
data feed.

= Achieve a more effective dissemination and communication of
results.
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Data partners and potential sources
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A “Data hub” for ETC intelligence
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A “Data hub” for ETC intelligence
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A “Data hub” for ETC intelligence
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A “Data hub” for ETC intelligence
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A “Data hub” for ETC intelligence
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A “Data hub” for ETC intelligence
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A “Data hub” for ETC intelligence
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Monitoring social media and web news
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The best still has to come

Development Development
(pilot) (stage 2)
2013 2014 2015
Feedback Feedback
(expert working (expert working
group) group)

Communication and dissemination
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UNWTO-ETC e-marketing
master class

Optimise your skills in developing, integrating and
evaluating e-marketing strategies and tactics

23-24 October 2013 Questlons?

Zadar, Croatia

Register now: http://europe.unwto.org/en.

Valeria Croce

Head of
Research and Development
European Travel Commission

valeria.croce@Vvisiteurope.com
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