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Abstract

This paper will tackle the challenges of obtaining online customer loyalty for an
online furniture store. The objective of this paper is to provide online companies
within the furniture industry insight into consumer behaviour. The type of research
that was used in this study was quantitative method using a survey to collect data
from online furniture shoppers. The data was collected using snowball sampling
method which was later analysed. Customers' loyalty in online furniture businesses
is considerably and favourably impacted by interactivity or engagement activities,
customisation capabilities, financing alternatives given, and showrooming

experience, according to the findings.



